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The fourth bi-annual analysis of the food retailing industry once again validates The Shelby Report
as the “preferred media brand” among retailers, wholesalers, distributors and suppliers.
• Publication I rely on most for industry news and trends
• Publication I read first and enjoy reading the most
• Best overall source for relevant information
• Publication I would read if I could only read one
• Publication I am most likely to find new vendors

“The Shelby Report is a terrific resource for staying in touch with major 
happenings in the marketplace—and for keeping up with old friends!”

Rick Brindle
VP-Industry Development

Mondelez International

“Our industry is competitive and 
full of opportunities, so it’s 
important to stay current. The 
Shelby Report is a must-read 
with its well-researched 
perspective and insight into retail 
grocery trends and news.”

Craig Boyan, President & COO
H-E-B  -  San Antonio, Texas

2017 Blind, Third-Party
Media Consumption Study

Ranked #1 in Retail Trade Media

Reaching Retail Owners and Engaged Executives

Best overall source for relevant information

Publication whose advertising most influences my thoughts about a company, category or brand

Publication I enjoy reading the most

Publication I am most likely to find new vendors

Publication I would read if I could only read one

The second, bi-annual analysis of the food retailing industry once 
again validates The Shelby Report as the “preferred media brand” 
among retailers, wholesalers, distributors and suppliers

Category Buyers, Merchandisers,
Promotion
VPs, Directors
Owners, C-Suite, Presidents

“I read and use the Shelby Report almost 
daily between the online edition and the 
monthly print version. Our industry is very 
competitive in every way. Understanding 
current industry trends in order to better 
serve the communities in which we operate 
is crucial to our future wellbeing. The Shelby 
Report provides a wealth of information on 
who is doing what successfully, new 
products on the market, best practices for 
independent grocers such as myself (i.e. 
Peter Larkin's monthly article), in addition to 
coverage on regional and national trade events. Thanks and keep up the 
good work.”

Jeff Downing
Global International Retailer of the Year 2015 - Foothills IGA

“The Shelby Report continues to be one of my favorite industry 
publications to read. It provides thoughtful, intriguing content that 
definitely gives me food for thought as my team and I strategically plan for 
Smart & Final’s future. Its regional focus is especially important for giving 
operators deeper insight into the trends, innovations and people driving 
change in the markets we each operate in. I highly recommend it to all!”

Dave Hirz
President & CEO

Smart & Final

“We’ve had a great, longstanding relationship with The Shelby Report and 
appreciate all the hard work they put into making a publication of such 
high caliber. It’s one of the most current and comprehensive guides I use to 
keep up with grocery industry news and trends, and I like that the regional 
format highlights a variety of topics specific to our market area.”

Bradley W. Brookshire
Chairman and CEO

Brookshire Grocery Company

“The Shelby Report is an 
extremely useful periodical that I 
always look forward to reading. It 
keeps us well informed of 
happenings within the industry, 
our states and various markets 
and assists us in following people and promotions within our industry.”

Steve Smith, President & CEO
Food City  -  Abingdon, Virginia 

34%29%

37%

“Keeping up with our ever-changing industry is critical to our success in the 
marketplace. The Shelby Report is one of the tools we depend on to bring us 
up-to-date, relevant information on a consistent basis. They provide diverse 
perspectives on all aspects of the food industry for retailers and partners, 
large and small. We count on The Shelby Report to keep us informed.”

Bryan Kaltenbach
President

Food 4 Less/Foods Co. - Compton, California

2023 Blind Third-Party Media 
Consumption Study

74,000+ Unmatched National  Audience
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The Shelby Report
covering the retail food trade since 1967

Audience and Readership Overview

Owners, C-Suite Titles 
Serve as Primary Audience 

34%

66%

●  Category Buyers,
Merchandisers,
Regional and
Store Managers

●  Owners, C-Suite,
Presidents, VPs, 
Directors

Dominant Distribution to Food
Retailer/Wholesaler  Decision-Makers

84%

10%

6%

●  Food Retailers/
Wholesalers

●  Brokers, Sales &
Marketing,
Associations

● Suppliers



The Shelby Report
covering the retail food trade since 1967

John Cosentino,  Group Executive Vice President Cosentino's
The Shelby Report has always, and continues to be, an amazing resource for the ever-changing grocery business.  From Regional to national 
coverage, the relevant news they report is incredibly beneficial for all retail leaders.  I personally rely and trust The Shelby Report to deliver 
fresh perspective and knowledgeable insight to the latest trends and innovative developments within the industry.  Their professionalism and 

dedication is exceptional, and we sincerely appreciate them taking time to tell our story.

Richard Wardwell, President CEO, Superior Grocers
The Shelby Report is the publication I look to  for the latest grocery news and trends, whether it is notifications about leadership changes in the 
industry or articles on the latest technology designed to help grocers operate better. It has remained a very valuable resource to me and our 
business to provide very useful insights and information for not only our region but the nation as a whole.

Nikki Carver, Super C Mart 
The Shelby Report  is an essential resource for the independent grocery industry, offering extensive regional and national coverage. It keeps us 
updated on the latest trends and connects us with key industry leaders nationwide. As Super C Mart evolves and grows, the insights and fresh 
ideas from The Shelby Report have been crucial in shaping our strategy. Their dedication to delivering quality information enables us to make 

informed decisions and stay ahead in our dynamic retail landscape. We greatly value their support and always look forward to each new issue.

Prabash Coswatte, COO, Heritage Grocers Group
The Shelby Report has been an invaluable resource for me, keeping me in the loop on everything happening in the food industry. Their reporting 
on industry deals, cutting-edge developments, and award recognitions is consistently insightful and timely. I particularly find their coverage of 
emerging trends valuable, from recent supermarket acquisitions to innovative product offerings and evolving consumer preferences. For anyone 

who wants to stay informed and ahead of the game in the ever-changing world of food retail, The Shelby Report is an essential read.

Nancy LeBold, Chief Executive Officer, New Seasons Markets
The Shelby Report is an excellent publication that provides insightful and comprehensive coverage of the retail industry. Whether it's a success 
story from a fellow grocer or highlighting emerging consumer preferences, the in-depth analyses help keep me informed and inspired.

Oscar Gonzalez, Co-President, Northgate Markets
I can honestly say The Shelby Report is the nation’s preeminent food industry publication which consistently provides the latest grocery news, 
trends, and information necessary to help industry leaders make prudent business decisions impacting their companies. I consistently rely on 
The Shelby Report to stay on top of business trends and features and take this information into consideration when making business decisions 

impacting Northgate Gonzalez Market.  

Stephen Butt, H-E-B Board Member and President–Central Market Division
For decades, The Shelby Report has been a trusted name in news, covering the retail industry at a regional and national level. In an industry that’s 
constantly evolving and always changing, it’s critical to rely on a source that provides informed perspectives and insightful news coverage. With 
The Shelby Report, our leaders stay engaged and up-to-date with stories and trends that matter to retailers across the nation.

Tammy DeBoer, President, Harris Teeter
The Shelby Report is a comprehensive source of information for all food industry related news, trends and information needed to support retail 
leaders. Its reporting is fair and tremendously useful when navigating an industry that is constantly changing and developing. The Shelby Report 
provides a convenient way for grocery leaders to stay up to date on current news and provides quick updates for all business matters.

Wes Jackson, President, Albertsons Companies Southern Division
I enjoy that The Shelby Report covers both regional and national industry news. They cover many facets of the industry such as manufacturing, 
distribution, and retail along with the latest trends and insights.
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Illinois, Indiana, Iowa, Kansas, 
Michigan, Minnesota, Missouri, 
Nebraska, North Dakota, Ohio,

South Dakota & Wisconsin

Alabama, Florida, Georgia, Kentucky, 
Louisiana, Mississippi, North Carolina, 

South Carolina, Tennessee,
Virginia & West Virginia

Arkansas, Colorado, Oklahoma, 
New Mexico & Texas

JAN
PROFILE: MINNESOTA

FEATURE: E-Commerce & Technology
Space Reservation: Dec. 20, 2024, Materials Deadline: Dec. 27, 2024

PROFILE: GEORGIA
FEATURE: E-Commerce & Technology

Space Reservation: Dec. 26, 2024, Materials Deadline: Jan. 2, 2025

PROFILE: NEW MEXICO
FEATURE: E-Commerce & Technology

Space Reservation: Jan. 1, 2025, Materials Deadline: Jan. 8, 2025

FEB
PROFILE: NORTH DAKOTA

FEATURE: Independent Grocers, Wholesalers & Distributors
Space Reservation: Jan. 20, 2025, Materials Deadline: Jan. 27, 2025

PROFILE: ALABAMA
FEATURE: Independent Grocers, Wholesalers & Distributors      
Space Reservation: Jan. 24, 2025  Materials Deadline:  Jan. 31, 2025

PROFILE: WEST TEXAS
FEATURE: Independent Grocers, Wholesalers & Distributors       
Space Reservation: Jan. 30, 2025, Materials Deadline: Feb. 6, 2025

APR
PROFILE: OHIO

FEATURE: Meat, Seafood & Poultry       
Space Reservation: Mar. 19, 2025, Materials Deadline: Mar. 26, 2025

PROFILE: CENTRAL FLORIDA
FEATURE: Meat, Seafood & Poultry       

Space Reservation: Mar. 25, 2025, Materials Deadline: Apr. 11, 2025

PROFILE: HOUSTON
FEATURE: Meat, Seafood & Poultry       

Space Reservation: Mar. 31, 2025, Materials Deadline: Apr 7, 2025

JUN
PROFILE: INDIANA

FEATURE: Foodservice Innovations
Space Reservation: May 19, 2025, Materials Deadline: May 26, 2025

PROFILE: NORTH FLORIDA
FEATURE: Foodservice Innovations           

Space Reservation: May 25, 2025, Materials Deadline: May 30, 2025

PROFILE: SOUTH TEXAS
FEATURE: Foodservice Innovations           

Space Reservation: May 29, 2025, Materials Deadline: June 5, 2025

JUL
PROFILE: MICHIGAN

FEATURE: Back to School / Tailgating
Space Reservation: June 18, 2025, Materials Deadline: June 25, 2025

PROFILE: LOUISIANA
FEATURE: Back to School / Tailgating

Space Reservation: June 25, 2025, Materials Deadline: July 2, 2025

PROFILE: ON THE BORDER
FEATURE: Back to School / Tailgating

Space Reservation: July 1, 2023, Materials Deadline: July 8, 2023

AUG 
PROFILE: IOWA

FEATURE: E-Commerce & Technology     
Space Reservation: July 18, 2025, Materials Deadline: July 25, 2025

PROFILE: TENNESSEE
FEATURE: E-Commerce & Technology      

Space Reservation: July 24, 2025, Materials Deadline: July 31, 2025

PROFILE: ARKANSAS
FEATURE: E-Commerce & Technology      

Space Reservation: July 30, 2025, Materials Deadline: Aug. 6, 2025

SEP
PROFILE: MISSOURI
FEATURE: Snacks & Candy

Space Reservation: Aug. 19, 2025, Materials Deadline: Aug. 26, 2025

PROFILE: KENTUCKY
FEATURE: Snacks & Candy

Space Reservation: Aug. 25, 2025, Materials Deadline: Sept. 1, 2025

PROFILE: COLORADO
FEATURE: Snacks & Candy

Space Reservation: Aug. 29, 2025, Materials Deadline: Sept. 5, 2025

OCT
PROFILE: WISCONSIN

FEATURE: Produce       
Space Reservation: Sept. 17, 2025, Materials Deadline: Sept. 24, 2025

PROFILE: CAROLINAS
FEATURE: Produce       

Space Reservation: Sept. 23, 2025, Materials Deadline: Sept. 30, 2025

PROFILE: OKLAHOMA
FEATURE: Produce       

Space Reservation: Sept. 29, 2025, Materials Deadline: Oct. 6, 2025

NOV
PROFILE: ILLINOIS
FEATURE: Private Label

Space Reservation: Oct. 16, 2025, Materials Deadline: Oct. 23, 2025

PROFILE: VIRGINIA 
FEATURE: Private Label

Space Reservation: Oct. 22, 2025, Materials Deadline: Oct. 29, 2025

PROFILE: TEXAS ROUNDUP
FEATURE: Private Label

Space Reservation: Oct. 28, 2025, Materials Deadline: Nov. 4, 2025

DEC
PROFILE: KANSAS 

FEATURE: Innovative Store Design & 
Retail Merchandising      

Space Reservation: Nov. 18, 2025, Materials Deadline: Nov. 25, 2025

PROFILE: MISSISSIPPI 
FEATURE: Innovative Store Design & 

Retail Merchandising      
Space Reservation: Nov. 24, 2025, Materials Deadline: Dec. 1, 2025

FEATURE: Innovative Store Design & 
Retail Merchandising      

Space Reservation: Nov. 28, 2025, Materials Deadline: Dec. 5, 2025

Midwest Southeast Southwest

MAY
PROFILE: SOUTH DAKOTA 

FEATURE: Dairy/Deli/Bakery 
Space Reservation: Apr. 17, 2025, Materials Deadline: Apr. 24, 2025

PROFILE: WEST VIRGINIA 
FEATURE: Dairy/Deli/Bakery 

Space Reservation: Apr. 23, 2025, Materials Deadline: Apr. 30, 2025

FEATURE: Dairy/Deli/Bakery
Space Reservation: Apr. 29, 2025, Materials Deadline: May 6, 2025

WOMEN OF INFLUENCE IN THE FOOD INDUSTRY

MAR
EXCEPTIONAL INDEPENDENTS AWARDS

PROFILE: NEBRASKA
FEATURE: Organics, Health, Wellness & Natural       

Space Reservation: Feb. 18, 2025, Materials Deadline: Feb. 25, 2025

PROFILE: SOUTH FLORIDA
FEATURE: Organics, Health, Wellness & Natural   
Space Reservation: Feb. 24, 2025, Materials Deadline: Mar. 3, 2025

PROFILE: NORTH TEXAS
FEATURE: Organics, Health, Wellness & Natural  
Space Reservation: Feb. 28, 2025, Materials Deadline: Mar. 7, 2025



Arizona, California, Idaho,  
Montana, Nevada, Oregon, Utah, 

Washington & Wyoming

Connecticut, Delaware, Maine,  
Maryland, Massachusetts, New Jersey, 

New Hampshire, New York,  
Pennsylvania, Rhode Island & Vermont

JAN
PROFILE: ARIZONA

FEATURE: E-Commerce & Technology
Space Reservation: Jan. 7, 2025, Materials Deadline:  Jan. 14, 2025

PROFILE: MAINE
FEATURE: E-Commerce & Technology

Space Reservation: Jan. 13, 2025, Materials Deadline: Jan. 20, 2025

FEB
PROFILE: NEVADA

FEATURE: Independent Grocers, Wholesalers & Distributors       
Space Reservation: Feb. 5, 2025, Materials Deadline: Feb. 12, 2025

PROFILE: DELAWARE
FEATURE: Independent Grocers, Wholesalers & Distributors        
Space Reservation: Feb. 11, 2025, Materials Deadline:  Feb. 18, 2025

APR
PROFILE: OREGON

FEATURE: Meat, Seafood & Poultry       
Space Reservation: Apr. 4, 2025, Materials Deadline: Apr. 11, 2025

PROFILE: CONNECTICUT
FEATURE: Meat, Seafood & Poultry       

Space Reservation: Apr. 10, 2025, Materials Deadline: Apr. 17, 2025

JUN
PROFILE: WASHINGTON

FEATURE: Foodservice Innovations       
Space Reservation: June 4, 2025, Materials Deadline: June 11, 2025

PROFILE: MASSACHUSETTS
FEATURE: Foodservice Innovations       

Space Reservation: June 11, 2025, Materials Deadline: June 18, 2025

JUL
PROFILE: MONTANA

FEATURE: Back to School / Tailgating
Space Reservation: July 7, 2025, Materials Deadline: July 14, 2025

PROFILE: NEW YORK
FEATURE: Back to School / Tailgating

Space Reservation: July 11, 2025, Materials Deadline: July 18, 2025

AUG 
PROFILE: NORTHERN CALIFORNIA

FEATURE: E-Commerce & Technology 
Space Reservation: Aug. 5, 2025, Materials Deadline: Aug. 12, 2025

PROFILE: RHODE ISLAND
FEATURE: E-Commerce & Technology

Space Reservation: Aug. 11, 2025, Materials Deadline: Aug. 18, 2025

SEP
PROFILE: UTAH

FEATURE: Snacks & Candy       
Space Reservation: Sept. 4, 2025, Materials Deadline: Sept. 11, 2025

PROFILE: PENNSYLVANIA
FEATURE: Snacks & Candy       

Space Reservation: Sept. 10, 2025, Materials Deadline: Sept. 17, 2025

OCT
PROFILE: IDAHO

FEATURE: Produce       
Space Reservation: Oct. 3, 2025, Materials Deadline: Oct. 10, 2025

PROFILE: NEW JERSEY
FEATURE: Produce       

Space Reservation: Oct. 9, 2025, Materials Deadline: Oct. 16, 2025

NOV
PROFILE: WYOMING

FEATURE: Private Label
Space Reservation: Nov. 3, 2025, Materials Deadline: Nov. 10, 2025

PROFILE: MARYLAND
FEATURE: Private Label

Space Reservation: Nov. 7, 2025, Materials Deadline: Nov. 14, 2025

DEC
PROFILE: HAWAII 

FEATURE: Innovative Store Design & 
Retail Merchandising          

Space Reservation: Dec. 4, 2025, Materials Deadline: Dec. 11, 2025

PROFILE: WASHINGTON, D.C. 
FEATURE: Innovative Store Design & 

Retail Merchandising           
Space Reservation: Dec. 12, 2025, Materials Deadline: Dec. 19, 2025

ALSO FEATURED

BONUS
DISTRIBUTION

New This Year:
FOCUS ON FRESH 

YOUR REGIONAL NEWS  
Unmatched coverage of the grocery business 
from across each of Shelby's five regions. Join 
us as we share the latest news state by state.

FOOD RETAIL/WHOLESALE NEWS  
Our signature Market Shares and

Market Profiles as well as the latest from 
regional and national grocers, wholesalers, 

state and national grocery trade associations 
and our regular columnists.

NATION AT A GLANCE
Thought-provoking stories from

around the country.

INSIGHT/ANALYSIS  
Stay current with monthly columns by 

industry veterans. From supply chain to 
independents, you don't want to miss

this timely insight.

JANUARY 
FMI Midwinter | January 1–February 2 

FEBRUARY 
NGA | February 23–25 

MARCH 
Expo West | March 4–7 

AMC | March 24–26 

MAY 
Sweets & Snacks Expo | May 13–15

JUNE 
IDDBA | June 1–3

SEPTEMBER
Groceryshop | September 10–17

OCTOBER 
Global Produce Floral Show | October 16–18

NFRA | October 18–21

West Northeast Region Wise.
Nationwide.
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MAY
PROFILE: ALASKA 

FEATURE: Dairy/Deli/Bakery
Space Reservation: May 5, 2025, Materials Deadline: May 12, 2025

PROFILE: VERMONT 
FEATURE: Dairy/Deli/Bakery       

Space Reservation: May 9, 2025, Materials Deadline: May 16, 2025

WOMEN OF INFLUENCE IN THE FOOD INDUSTRY

MAR
PROFILE: SOUTHERN CALIFORNIA

FEATURE: Organics, Health, Wellness & Natural      
Space Reservation: Mar. 6, 2025, Materials Deadline: Mar. 13, 2025

PROFILE: NEW HAMPSHIRE
FEATURE: Organics, Health, Wellness & Natural    

Space Reservation: Mar. 12, 2025, Materials Deadline: Mar. 19, 2025

EXCEPTIONAL INDEPENDENTS AWARDS
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The Shelby Report
Industry Event Calendar

OCTOBER
18–21, 2025

TBD

OCTOBER
14–17, 2025

SEPTEMBER
10–17, 2025

OCTOBER
16–18, 2025

FEBRUARY
23–25, 2024

MARCH
4–7, 2025

™

JANUARY 30–
FEBRUARY 2, 2025

MARCH
24–26, 2025

MAY
13–15, 2025

JUNE
1–3, 2025
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The Shelby Report
Awards

MARCH

The Exceptional Independents Awards Program 
and Issue–March 2025
Nominations for the Exceptional Independents Awards are open to independent retailers 
who have displayed excellence in their retail stores.  This can be related to investment in their 
stores, commitment to supporting neighborhood charities and community involvement 
or investment or to their employees’ training and advancement. Exceptional Independents 
Awards will include an Award Program at the NGA Show along with an issue devoted to the 
winners in March 2025.

��������������������

 Annual

THE SHELBY-GRIFFIN REPORTS

MAY

Women of Influence in the Food Industry Awards–May 2025
The Shelby-Griffin Report’s 19th annual “Women of Influence in the Food Industry recognition 
program will be honoring women who possess a superior level of dedication and 
professionalism in the industry. These women exhibit tenacity and have exemplary leadership 
skills that can be seen in their job performance or through charity, philanthropy, or civic work. 
The women selected for the honor play a significant role in the continued success of the 
companies they work for and for the contributions they make to the industry. All winners will 
be honored in our May 2025 issues.

Natasha BrinegarFood Lion
VP, Category Management, Center Store 

I provide strategic direction and oversight for the 

health and beauty, home care, dairy, frozen, general 

merchandise and candy categories. I oversee a multi-

billion-dollar annual budget, with a team of more than 35 associates. 

My team members are the most rewarding part of my job. Their 

innovative spirits and passion make it easy for us to offer new and exciting 

items at Food Lion, price them affordably and for customers to easily find 

what they want in our stores. 
The ever-changing dynamics of our industry and customers create a 

challenge since they are constantly evolving, but we work to ensure we are 

keeping up and meeting their needs.
I’ve had many mentors and certainly can’t focus on just one. I always 

appreciate their honesty, the perspectives shared, the advice and counsel 

provided or just the time they spend listening without judgment. 

Reflecting on my journey, I’ve had many impactful moments that have 

made me who I am. An example could be a great conversation with a leader 

or mentor that changed my approach to a situation. Another could be when I 

had a “lightbulb” moment for something I’d been working on. 

My advice for young professionals is centered around two things. 

First, be curious and never stop learning. With this, don’t be satisfied with 

just good enough – push yourself to strive for greatness. Second, be you, 

authentically. Share your true self with others and embrace your journey.

Caroline CatoeECRS
President 

ECRS is a family-owned, point-of-sale and retail 

technology solutions provider for the independent 

grocer. Caroline’s 16-year track-record at the company 

includes working in all departments, prior to being promoted to president in 

2021. 

“The most rewarding part of my work is watching our retailers succeed. 

Hearing the stories and seeing the data of CATAPULT retailers who are able 

to measurably increase basket size and spend, reduce shrink and waste, 

increase customer loyalty and retention, and improve the bottom line for 

their business is fulfilling. “I love that we serve independents. There is something fierce and 

adventurous in the independent grocery spirit, and it’s very rewarding to 

watch them dominate the goliaths.
“My advice to emerging leaders is to show up and say yes. Show up at 

your office, show up in the meetings, be present – it will set you apart in a 

post-COVID world. Say ‘yes.’ If you are showing up and showing that you 

are hungry for success, then you will likely be given opportunities to take on 

new challenges. Say 'yes' to them and go for it. Everything else will follow.” 

Caroline is a proud mother of three children. When she occasionally 

gets 30 minutes of free time, you can find her out running on local trails.

Nicki CrespoBay Food BrokerageDirector of Fresh Meat and Private Label 
I am the newest member of the executive team. 

I recently retired from a 24-year career at Publix 

Supermarkets, having worked in both retail and 

corporate positions, ending my career as a category manager. 

The most exciting part of my new role is the relationships we, as 

brokers, get to build with the suppliers we represent. My role in helping 

our clients ready themselves to support private label business has been 

challenging but also rewarding. I love talking to our clients about their 

products and capabilities.Passing along experience, culture and support in the professional world 

are so important to the success of up-and-coming professionals, especially 

for women in the grocery industry. I am so grateful for the time each mentor 

gave me over the years and their contribution to my development. 

One message that resonated in all my mentor relationships is, “Don’t 

be afraid to try something you are passionate about and never put a limit 

on what you can accomplish.” As a mentor, I have often shared with my 

proteges the idea, “What would you do if you weren’t afraid?” We talk about 

how the ladder of success doesn’t always go straight up and creating your 

own new path to success can be important to one’s personal enrichment and 

growth.

Tribute offers insight into careers of 29 honorees

The Shelby Report of the Southeast presents its 19th annual tribute to 

Women of Influence in the food industry. This year’s slate of honorees – 29 

strong – runs the gamut from presidents and VPs to managers, directors and 

supervisors. They are among the leading executives in their respective fields, but their 

candid responses to questions from the Shelby team also reflect how they 

handle their other roles – as wives, mothers, sisters and even grandmothers. 

Whether they’ve worked there decades or just a few months, these women 

are making an impact at their companies. Some have MBAs or law degrees, 

while others are pursuing doctorates. Nearly all belong to professional associa-

tions and are active in their communities.

In the pages that follow, they share advice for up-and-coming professionals, 

as well as detail some of the challenges and rewards they’ve experienced along 

the way. In addition, you’ll learn about the defining moments in their careers.

We found their responses refreshing and inspirational, and hope you will as 

well. Join us as we celebrate the 2024 Women of Influence. 

A celebration o� �emale �ro�essionalsin the Southeast
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RIFFIN REPORTS

Brookshire Grocery Co.

BGC proudly celebrated 95 years of service and made 

strides in strengthening its business, employee-partners 

and communities. 

Two newly constructed stores opened in Louisiana, 

and three new stores were acquired in Texas. The 

company announced plans for a new FRESH by 

Brookshire’s store and a new Brookshire’s store in East 

Texas. Construction is also under way for a Super 1 

Foods in Louisiana and a Reasor’s in Oklahoma. BGC has 

continued to remodel stores, with 49 stores updated in 

the past two years. 

A major milestone was the sale of its pharmacies 

in Texas, Louisiana and Arkansas to Walgreens, which 

aims to provide customers with expanded offerings and 

allows BGC to focus on the grocery business. BGC also 

partnered with Starbucks to open two in-store coffee 

shops.
BGC has had a strong focus on advancing technol-

ogy with the rollout of self-checkouts, a new workforce 

management system and new online platforms for curb-

side, along with several other significant investments in 

security and infrastructure. 

BGC has further developed and advanced its work-

place by deploying programs aimed at teaching leaders 

additional skills needed for operations and team build-

ing. BGC also further invested in training programs 

such as meatcutter and cake decorator programs. BGC 

hosted a conference with close to 500 leaders to share 

the strategic plan and provide further training. 

BGC supported employees’ education with its own 

scholarship program. With a commitment to diversity, 

equity and inclusion, BGC has a DE&I Council that imple-

ments programs that support and celebrate diversity. BGC 

has been recognized for its diversity efforts by Newsweek 

and Forbes. The company has also been certified as a 

Great Place to Work every year since 2020.

In 2023, BGC’s charity program donated more than 

$800,000 to support education, hunger relief, first 

responders and family well-being. In addition, BGC’s 

holiday food drives raised over $450,000. BGC and 

Hormel Foods Corp. also donated $100,000 worth of 

hams to dozens of food banks. 

BGC hosted two annual charitable races, which 

raised $230,000 for local nonprofits. BGC also partnered 

with Habitat for Humanity to sponsor the construction 

of a home in Troup, Texas. The two BGC Big Grocery 

Carts were involved in more than 140 events. 

Following storms in June that caused 45 of its stores 

to lose power, BGC donated free ice to hundreds people, 

and its food trailer served more than 2,500 meals to 

people in those areas.
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Introducing a salute to

‘backbone of our industry’ 

On the following pages, Shelby Publishing is proud to present its second annual Exceptional Independents Awards. 

Nominations were open to independent retailers, wholesalers, technology and other service providers.

“Independents are the backbone of our industry, and this awards program is an opportunity to recognize them for their 

contributions,” said Stephanie Reid, Shelby president and COO.

“Independents are a vital part of their communities and lead the way in caring for their customers. Our Exceptional 

Independents Awards shine a light on these businesses that continue to help feed our communities.”

Coverage of the award winners will appear by region in the March 2024 editions of The Shelby Report of the Midwest, 

The Shelby Report of the Southeast, The Shelby Report of the Southwest, The Shelby Report of the West and The Griffin Report of 

the Northeast. Awards winners also will be featured on theshelbyreport.com.



Brookshire Brothers

For 100 years, Brookshire Brothers has provided for the needs of 

customers and the communities it serves. What started with a small 

general store in downtown Lufkin, Texas, and the big dreams of two 

brothers has led to hundreds of grocery stores, fuel stations, pharma-

cies, tobacco shops, convenience stores and coffee shops spanning 

from the Texas Hill Country to western Louisiana.

The company now operates under seven retail brands – Brookshire 

Brothers, Brookshire Brothers Express, David’s Supermarkets, David’s 

Express, Pecan Foods, Brookshire Brothers Pharmacy and Tobacco Barn.

It doesn’t take a one-size-fits-all approach – each store caters to the 

unique needs of the community it serves. But there is certainly a common 

goal. At Brookshire Brothers, and in each of its retail brands, the mission 

is to be good people who sell good food and do good deeds. So that’s 

what the company does – deliver exceptional customer service, provide 

the freshest food and volunteer time and efforts to helping those in its 

communities, just like it’s been doing for the past century.

EIA_SW.indd   15
EIA_SW.indd   15

3/20/24   8:08 PM
3/20/24   8:08 PM
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Uniquely positioned as the only website in the industry that provides nationwide news by region,  
TheShelbyReport.com offers a highly engaged grocery retail audience that is receptive to your national or  

geographically targeted advertising communications.

The Shelby Report
Digital Advertising Opportunities

Branding & Awareness

970x250 Billboard

728x90 Adhesion

300x250
Medium 

Rectangle

300x600
Large

Rectangle

WEBSITE ROS
Sold Monthly
INCLUDES: 970x250, 728x90, 300x600, 300x250 and 320x50

Categories
available:
Bakery
Beverages
Center Store
Dairy
Deli/Prepared Foods
Executive News
Foodservice@Retail
Frozen
Grocery Equipment
Health/Wellness
Marketing/Merchadising
Meat
Multicultural
Nonfood
Organic/Natural
Packaging
Plant-Based
Private Label
Produce
Seafood
Snacks
Supply Chain/Logistics
Sustainability

CATEGORY TAKEOVERS 
3-Month Minimum, Sold Monthly

INCLUDES: 970x250, 728x90, 300x600 and 300x250

970x250 Billboard

300x250
Medium 

Rectangle

300x600
Large  

Rectangle

728x90 Adhesion

SHELBY EXCLUSIVE DIGITAL SPONSORSHIPS
Sponsor dedicated online content and E-Newsletter celebrating high profile
Shelby Report exclusive regional features including: 

• Retailer of the Year
• Wholesaler/Distributor of the Year
• Women of Influence
• Food Industry Hall of Fame
• Women Executive of the Year
• Innovator of the Year
INCLUDES: 728x180 Header

PLUS: Website exposure! Ad takeover on all article pages for 90 days.

970x250 Billboard

300x250
Medium 

Rectangle

300x600
Large  

Rectangle

728x90 Adhesion

728x180 Header

Exclusive eNewsletter delivered to 6,000 
regional subscribers

728x180 Header
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PLUS:
Website 
exposure!
Ad takeover on 
all article pages 
for 90 days.

INTERSTITIAL
Sold Weekly, 640x480 and 320x480

Interstitial
640x480

Shows/ 
Events:
• AMC
• IDDBA
• NGA Show
•   Groceryshop 

Natural Products 
Expos

•  Sweets & Snacks 
Expo

•  The Global 
Produce and 
Floral Show

DIGITAL SHOW DAILIES AND
POST-SHOW WRAP-UPS
Sole-sponsorship eNewsletters featuring relevant 
and timely show coverage before and after major 
grocery industry events.

INCLUDES: 728x180 Header

970x250 Billboard

300x600
Large 

Rectangle

300x250
Medium 

Rectangle

728x90 Adhesion

728x180 Header

HOMEPAGE TAKEOVER
Sold Weekly
High value exclusive takeover and skin on the 
most highly visited page on our website.

INCLUDES: 2000x2000 Wallpaper, 
728x90 adhesion, 300x600, 300x250, 320x50

The Shelby Report
Digital Advertising Opportunities

Branding & Awareness

100% share of voice to capture visitors’ attention 
with this lazrge format, high impact visual.

Exclusive High-Impact

728x90 Adhesion

300x250
Medium 

Rectangle

300x600
Large

Rectangle

WALLPAPER
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The Shelby Report
Digital Advertising Opportunities

Branding & Awareness

Header
728x180 
runs in all Daily eNewsletters; 
5x frequency /week.

News 1 
728x90 
runs in all Daily eNewsletters; 
5x frequency /week.

News 2 
728x90 
runs in all Daily eNewsletters; 
5x frequency /week.

News 3 
728x90 
runs in all Daily eNewsletters; 
5x frequency/week.

Delivering timely and significant food retail news to 30,000 
national subscribers.  No other industry resource provides 
national trade information by region–Midwest, Northeast, 
Southeast, Southwest & West.  Delivered Monday - Friday

The Best of the Week
Delivering the top food 
retail news of the week 

every Saturday

REGION EXCLUSIVE 
E-NEWSLETTERS
Like our print/digital publications, The 
Shelby Report eNewsletter can be deliv-
ered explicitly to subscribers in each of 
the following regions: Midwest, Northeast, 
Southeast, Southwest & West. Each region 
has an average of 6,000 subscribers.

Editorial content is relative to each indi-
vidual region.  Advertisers receive 100% 
share of voice by occupying all ad units.

INCLUDES:
728x180 Header 

PLUS: Website exposure! Ad takeover 
for 90 days on all article pages featured in 
your regional exclusive eNewsletter.

970x250 Billboard

300x250
Medium 

Rectangle

300x600
Large  

Rectangle

728x90 Adhesion

728x180 Header

728x180 Header

728x90

728x90

728x90

DAILY E-NEWSLETTERS

Sold Weekly



The Shelby Report
Digital Advertising Opportunities

Branding & Awareness

Custom eNewsletters provide 
recognition as an educator or 
thought leader.  Supply us with 
a subject line, eNewsletter title, 
three article teasers (including 
headlines, clickthrough URLs 
and article images) on the 
topic of your choice along with 
the following banner ads:

INCLUDES:
728x180 Header

Dedicated product-centric eNewsletter to inform our 30,000 food 
retail subscribers of your new and/or improved products. 

Deploys January, April, September and November

INCLUDES:
300x300 image, company name, 100-word max product 
description, clickthrough URL.

728x180 Header

Advertiser supplied article

Advertiser supplied article

Advertiser supplied article

THE INDEPENDENTS 
INSIDER E-NEWSLETTER

FEATURED PRODUCTS E-NEWSLETTER

In collaboration with the NGA, The  
Independents Insider is edited exclusively 
for independent community-focused  
grocery retailers and operators.

CUSTOM 
E-NEWSLETTERSHTML eBlasts are great for 

showcasing your product’s  
features and benefits or to  
outline/expand upon your  
company’s services.  You  
provide us with your HTML 
file, subject line, test/seed 
list—we take care of the rest.

HTML E-BLASTS

728x90 News 1

728x90 News 2

728x180 Header

together with

Sold Weekly

AVAILABLE:
728x180 Header 
728x90 News 1
728x90 News 2

12



NATIVE CONTENT PLUS
The very best native content blends in with its 
surroundings and feels like a genuine piece of 
editorial content that provides value for readers. 
Native Content Plus campaigns are promoted 
via our nationally distributed Shelby Report 
eNewsletter, TheShelbyReport.com  
and social media. 

INCLUDES: 
Advertiser-supplied article and  
website ad takeover for 90 days 
on article page.

Sold By The Week

NATIVE CONTENT 
LIGHT
INCLUDES: 
Promotion of editorial 
content on advertiser’s 
website via The Shelby 
Report Daily eNewsletter 
and Shelby’s social media 
channels.

Sold By The Week

970x250 Billboard

300x600
Large 

Rectangle

Advertiser supplied article

300x250
Medium 

Rectangle

728x90 Adhesion

PLUS:

eNewsletter 
Promotion

Thought Leadership & Content Marketing

The Shelby Report
Digital Advertising Opportunities

13



970x250 Billboard

300x600
Large 

Rectangle

300x250
Medium 

Rectangle

728x90 Adhesion

The Shelby Report
Digital Advertising Opportunities

Thought Leadership & Content Marketing

Advertisers receive:
•  Archived Industry Leaders Speak article on

www.theshelbyreport.com
•  All ad units on the Industry Leaders Speak

website article page for 3 months
•  Dedicated Custom eNewsletter delivered

to 30K subscribers includes:
- 728x180 header banner ad
- Industry Leaders Speak website
article
-  Additional advertiser-supplied

content such as links to company
videos, case
studies/guides/white papers, blog
posts

•  ROS banners and eNewsletter ads
promoting the Industry Leaders Speak
article for one month

•  Shares to our Social Media Channels

Leaders Speak 970x250 Billboard

300x600
Large 

Rectangle

300x250
Medium 

Rectangle

728x90 Adhesion

Leaders Speak

728x180 Header

Leaders Speak

Industry Leaders Speak 
provides foremost 
industry figures, firms, 
and brands a platform to 
share their trade insights 
and  demonstrate 
their expertise and 
credibility  with our  
engaged retail food 
digital  audience.

Ask the Experts is designed to serve the needs of the retail 
food industry via question-and-answer style, thought-
leadership editorial submitted by industry experts. 

Advertisers receive a fully integrated print and online 
program including:
•  Full page Ask the Experts article in all five regions of

The Shelby/Griffin Report print/digital editions
•  Archived Ask the Experts article on

www.theshelbyreport.com
•  All ad units on the Ask the Experts article page for 3

months

Promotion includes:
•  Dedicated Ask the Experts promo on the home page of

our website for 1 month.
•  ROS banner ads promoting your Ask the Experts content

for 1 month
•  Promotions in our Daily eNewsletter
•  Shares on our Social Media Channels

Sold By The Month

ASK THE EXPERTS

14

PLUS:

eNewsletter 
Promotion



Americ a’s  choice for regional coverage of grocer y news and supermarket insights!

For  a  personal ized adver t is ing quote please contac t  our  representative in  your  terr itor y.

The
 Shelby Report

Stephanie Reid, President & Chief Operating Officer, Southeast & Midwest
s.reid@theshelbyreport.com
Contact Stephanie for advertising sales in GA, AL, TN, KY, MS, IA, IL, IN, LA, MI, MN, OH, WI, WV

Bob Reeves, EVP Associate Publisher, West
rreeves@theshelbyreport.com
Contact Bob for advertising sales in AZ, CA, ID, MT, NV, OR, UT, WA, WY, Alberta and British Columbia, Canada

Dannielle Kent, Executive Vice President, Digital Content Strategist
dkent@theshelbyreport.com

Jan Meade, Senior Vice President, Southwest
janmeade@theshelbyreport.com
Contact Jan for advertising sales in AR, CO, FL, KS, ND, NE, NM, MO, OK, SD, TX, Manitoba and Saskatchewan, Canada

Maggie Kaeppel, VP Publisher, Northeast & Mid-Atlantic
mkaeppel@theshelbyreport.com
Contact Maggie for advertising sales in CT, DE, MA, MD, ME, NC, NH, NJ, NY, PA, RI, SC, VA, VT, Washington D.C., Quebec and Ontario, Canada

Region Wise. Nationwide.
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